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Why communicate? 
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Why communicate in Citizen Science projects? 
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The questions 
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Ask yourself why you would like to communicate  
in each step of your citizen science project. 
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The «broad audience» does not exist. 

Differentiate 
for each step 

of your 
project 
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Use of a combination of different content forms, such as text, 
audio, photos, animations, videos and interactive content.  

Picture by Joris Casaer, as part of a “creative science communication project” by Caroline Masquillier   

Multimedia What’s 
wrong? 



In which way do  
people learn? 

Seeing 
Doing 

Hearing 



Examples 



Website 

Source: https://dataexplorer.womenwill.com   
 



Infographic 

Source: US Energy Information Administration 
 



Children’s books 

Source: Het mysterie van 
Niks en oneindig veel snot  
 



Games Source: Risk and Race (Vito) 



Animation 
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Theater  

Source:  
thomasryckewaert.be 



Cartoon/graphic novel 
Source: Jonas Salk and the  
Polio Vaccine. Reviewed  
Titles. Graphic Library 



Documentary 

Source: field.community 
@Honestwork_Maike 
 



Exhibition 

Source: 
 field.community 

 



And many more…... 



 
1. Why? 
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4. What? 



•  A good title  
•  Focus 
•  Avoid academic 

jargon 



•  Empathise with 
your audience 

•  Tell a story 
•  What is in it for 

them? 



•  Call to action 
•  Communication 

is a process 
•  Same message 

adapted to the 
medium 



“ 

A song sounds sweeter  
from the author’s mouth 

 
Niger proverb: Save the children report 
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The questions 



Tips 

S
ource: runzebra.run 



Tips 

•  One returning “concept-image”  
•  Plan your communication from the start  
•  Allow sufficient time and resources 
•  Work with partners (media, NGO’s,…) 
•  Ask for professional support  
    Or discover creative skills in your team 
•  Ask feedback from your target audience 
•  Have fun! 

Source: runzebra.run 



Some examples 
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“ 
Project name 



“ 
Call to action 



“ 
Focussed message 



“ 
Same image – different media 



“ 
Julie De Smedt – julie.desmedt1@gmail.com 

Caroline Masquillier – caroline.masquillier@uantwerpen.be  or   www.field.community  
 

Questions? 


